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Top 3 reasons for

visiting the On
Premise

. To have fun 52%
. To enjoy 49%
. To spend time with
family/ friends/

colleagues 47%

Top 3 On Premise

occasions

. To catch up with

friends 68%

. To wind down/ chill

out 49%

. Family occasion

47%



Although the Greek people are being challenged
financially, they still focus on quality when going
out
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CGA by NIQ REACH Greece 2023, Global REACH (Europe) 2023 sample size: 503, 12491
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Pub Quiz

How well do you know the
Greek On Premise visitor?

“"*‘ 3

Three questions from our | A» 18
REACH survey — show of hands e
to register your vote
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What percentage of Greeks visit the . ﬁ ‘E i
On Premise " i

1. 59% o
2.64% 4.78%

CGA by NIQ REACH Greece 2023, sample size: 504
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What is the top cocktail according
to Greek On Premise visitors?
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Margarita Aperol Spritz \VETRE]

CGA by NIQ REACH Greece 2023, sample size: 149
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What is the top cocktail according
to Greek On Premise visitors?

CGA by NIQ REACH Greece 2023, sample size: 149
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Which category drinkers are the most
experimental in their drinks choice?
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Beer drinkers are closer to the average On Premise visitor. Cocktail drinkers tend to be
younger, with females over-indexing and a higher spend in the On Premise

| Wine Drinker | Cocktail Drinker

Gender Age groups

Q 55% 65%
g

45% 35%

18-34 35-54 55+
Location of residence Average monthly spend eating/drinking out
City Centre / Town
(0) (0)
78% 82%
e N B 111€ 124€
T E:__ Suburban/ Rural

22% 18%

Source: CGA by NIQ REACH Greece 2023, sample size: 149 - 504
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83%

Of Gen Z On Premise
consumers have, after seeing a
specific food or drink on social
media/ online, purchased it On

or Off Premise

+6pp vs Millennials
+17pp vs Average
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8%

Of Gen Z On Premise
consumers are likely to be
influenced to purchase a
product or type of drink by

celebrity endorsement or
ownership

+1pp vs Millennials
+15pp vs Average
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Although food-led outlets and Cafes are higher in visitation, Bars are critical for
building brands and consumer love

Restaurants Cafes Bars Leisure Late night Nightclubs
venues bars
Jn & o+t &® 45 k&ﬁ
_ = (BAR )W
76% 74% 36% 23% 13% 13%
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CGA by NIQ REACH Greece 2023, sample size: 122, 504
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Building genuine relationships with bar staff and
investing in high quality menus drive outlet and brand
loyalty

Which of the following factors are important when deciding what to drink?

Bar staff recommendations 33%
Detailed descriptions of flavour / tasting notes 32%
What my friends are drinking 30%
Whether a drink stands out on the menu 23%
Drink was the ‘house' option 18%
Drink is included in a drinks offer / promotion 15%

A drink being highly visible in the venue 12%

Trying new drink brands 12%
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Source: CGA by NIQ REACH Greece 2023, sample size:
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0% 17%

Fourth highest visitation Fourth highest ranking country
frequency for On Premise; all in consumers planning to
Southern and Eastern spend more in the On Premise
European countries above the in the next 12 months

global average of 61%

CGA By NIQ: Global REACH (Europe) 2023. Sample Size: 12543, 12473
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Contact Us

To learn more or to speak to us, please feel free to get in touch:
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George Argyropoulos

Client Solutions Director

George.Argyropoulos@nielsenig.com
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